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ICONIC HEALTHCARE

GLAXOSMITHKLINE CONSUMER 
HEALTHCARE INDIA

G
l a x o S m i t h K l i n e 
Consumer Healthcare 
Limited is engaged in 
nutritional business in 

India. Its consumer products 
include nutritional products 
and Over the Counter (OTC) 
products. Its nutritional 
products include Horlicks 
Ninja, Junior Horlicks, Mother’s 
Horlicks, Horlicks Lite, Horlicks 
Biscuits, Boost, Maltova and 
Viva. The Company’s Over 
The Counter (OTC) products 
include Crocin, a household 
medicine for relieving pain 
and body ache; Eno, an antacid 
for instant relief from acidity, 
gastric discomfort and heart 
burn, and Iodex, a pain reliever. 
The Company has its own 

manufacturing facilities at 
Nabha, Punjab; Rajahmundry, 
Andhra Pradesh and Sonepat, 
Haryana.

At GlaxoSmithKline, they 
recognize that there is no 
achievement without integrity. 
As they chase their business 
goals and their daily task lists, 
they are guided by the GSK 
Spirit. The GSK Spirit is a set of 
values and operating principles, 
shared by employees across 
the company, that form the 
basis of the GSK culture.

GSK is an industry leader, with 
an estimated seven per cent of 
the world’s pharmaceutical 
market. They are a company 
with a powerful combination of 
skills, resources and principles. 

Headquartered in the UK, GSK 
has over 100,000 employees 
worldwide, including around 
35,000 employees at 85 
manufacturing sites in 37 
countries, over 16,000 in 
R&D and over 40,000 in Sales 
and Marketing. Each of these 
GSK employees is strung 
together by a proud legacy of 
performance and principles.

THE GLOBAL LOCAL
With a global quest to improve 
the quality of human life by 
enabling people to do more, 
feel better and live longer, 
GSK’s community investment 
programs represent a 
commitment that, as the 
company builds upon its 

successes and grows, it will 
continue to recognize the 
responsibility of leadership and 
the strength of partnership. 
Through its Community 
Partnership function, GSK 
partners with and supports 
organizations whose goals and 
objectives reflect its mission 
of improving the quality of 
human life.

GSK Consumer Healthcare’s 
Corporate Social Responsibility 
initiatives are driven by this 
spirit of partnership. The 
organisation works closely with 
the local community to support 
and sustain development 
activities.

TAKING CARE THROUGH HEALTHCARE


